What are the Consumer Facts KPI Across Products and Markets?
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Penetration (% of buying households) 91.4 91.8
Av Amt Spent (Purchase Val per Buying HH in Ss) 84.71 87.97
Avg. Purchase Vol per Buying HH (AWOP Kg) 22.8 22.6
Av. spend per Occ. (in $) 2.93 3.04
Avg. Purchase Vol per Occ. (in Kg) 0.8 0.8

Avg. Occs. per Buying HH (Buying Occasions) 28.9 29.0
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